Course title: Enterprise operation Code:

Field of study: Tourism and recreation Year/Semeste/1
Management and marketing in hotels, restaurants, tourism and
Specialization: ] Modes:F/E
recreation

Number of hours / semest80/16

Lectures:15/8 Classes15/8 Laboratories: Projects: Seminars:

ECTS credits3

Name of lecturer: Magdalena Jawor ska

e-mail:schmag@op.plaworska@up.poznan.pl

Department:. Marketing and Management in Hotels, Restaurants, Tourism and

Recr eation

e-mail:wshig@wshig.poznan.pl

Course position in the study syllabus:

field course

Objectives:

to understand correctly basic principles of theegrise functioning (especially tourist

enterprises)

to be able to identify and differentiate betweesibdorms of property as well as

organization and legal forms of enterprises

to be able to evaluate economic position of the mamy and interpret selected

economic indicators

to get to know internal and external conditionepferprises and other organizations
functioning that result from processes of econamtiegration and globalization

to develop interest in running business in variougganization and legal forms

to prepare students to take decisions and to spfeblems concerning business
activity (in the field of tourism and recreatidmst of all)

L earning outcomes:

to understand basic principles of enterprise fumitig

to identify and differentiate between selected ecoic indicators



- to evaluate economic position of the company andnterpret selected economic
indicators

- to get to know internal and external conditionsnferprises and other organizations
functioning

- to prepare students to take decisions and to spteblems concerning business

activity

Cour se contents:

- to present current important theoretical issuedieghgn practice and concerning:
enterprise theory and its activity as an economityewith special regard to a tourist
enterprise; micro- and macro-surrounding, includitsyspecific character resulting
from changes occurring in the world contemporamneeny; basic forms of property
as well as organization and legal forms of entegwi(including consequences of
choosing them); the life cycle of the enterprisérem taking a decision to run a
company, the possibility to transform it, to itglidation; the organization and
management in processes of globalization and iategr

- issues concerning the enterprise potential are satgoficant and connected with the
evaluation of its usage as well as defining deteamis of its value and economic
position by getting to know convenient elements astiimation measures

Teaching methods: lectures, classes

Assessment methods: to get credits students have to receive a posifiade in classes and a
final exam (written). The final grade in classesgiets of: a result of a test (written),

attendance and class participation
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