
Course title: Hotel management Code:  

Field of study: Tourism and recreation Year/Semester: 3 

Specialization: all  Modes: F/E 

Number of hours / semester 30/24 
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Department: Hotel Management and Catering Industry 
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Course position in the study programme:  

- field course 

 

Learning outcomes: 

- the ability to evaluate various kinds of accommodation and independent definition of 

factors influencing their effective operation, the identification of hotel management 

meaning for tourism development 

- a classification and description of hotels and hotel service  

- to notice the meaning of hotel management on the tourist market 

 

Course contents: 

1. History of hotel management. 

2. Disadvantages, advantages of tourism and hotel management development. 

3. A division of accommodation. 

4. Definitions, basic issues concerning hotel management. 

5. Hotel systems, types, kinds, a specific character of service. 

6. The essence of management in hotel industry. 

7. Work organization. 

8. Marketing in hotels. 

9. Measures and indicators evaluating the usage and financial liquidity of hotels. 



10. Hotel capital and finance. 

11. Hotel responsibility for the guest. 

12. Globalization in hotel management. 

13. A development of hotel management in Poland. 

14. Famous hoteliers and world-famous hotels. 

15. Organizational and legal structures in hotel management. 

16. Quality standards in hotel management. 

17. Hotel types in Poland and all over the world – the condition and cooperation 

areas. 

 

Teaching methods: multi-media presentations, papers, discussion workshops 

Assessment methods: class participation, attendance, multimedia presentations or papers, 

final quiz  
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Polski, Toursalon’2000, Poznań 2000 
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