Course title: Social and cultural anthropology Code:

Field of study: Tourism and recreation Year/Semesterl/2

Specialization: all Modes:F/E

Number of hours / semest80/16
ECTS credits2

Lectures:15/8 Classes15/8 Laboratories: Projects: Seminars:

Name of lecturer: Kazimierz Wojnowski / Grzegorz Konieczny
e-mail: gkwshig@gmail.com

Department: Management and Marketing

e-mail: wshig@wshig.poznan.pl

Course position in the study programme:

- general course

Objectives:
- to systematize anthropological issues
- toillustrate areas of cognitive reflection in aiafhology
- to convey general knowledge of a human not as ladgal creature only but a ulture
creator, first of all

Cour se contents:
1. Anthropology as a science.
2. Basic terms.
3.Anthropological examination of a human.
4. Symbolism, rituals and symbolic activity.
5.Cultural sense of human society organizations.
6. The language and thinking of the world.
7. The analysis of human culture varieties.
8.The position of anthropology among the humanities

9. Economy and ways of adaptation to natural enwrent.



Teaching methods: lectures, classes

Assessment methods. three tests a semester, oral verification of kndgée final written

quiz, final examination

Recommended reading:
Compulsory:

. Nowicka E. Swiat cztowiekaswiat kultury” Warszawa 1997
2. Kempny M. ,Badanie kultury” Warszawa 2002
3. Nowicka E. ,Badanie kultury-Elementy teorii eoggologicznej” Warszawa 2005

Supplementary:

. Burszta W. ,Antropologia kultury” Poznhda 998
2. Krawczuk E. ,Antropologia kultury” Lublin 2003



