Course title: Social and cultural basics of social life Code:

Field of study: Tourism and recreation Year/Semesterl/1

Specialization: all Modes:F/E

Number of hours / semest80/16
ECTS credits2

Lectures:15/8 Classes15/8 Laboratories: Projects: Seminars:

Name of lecturer: Kazimierz Wojnowski / Grzegorz Konieczny
e-mail: gkwshig@gmail.com

Department: Management and Marketing

e-mail: wshig@wshig.poznan.pl

Course position in the study programme:

- general course

Objectives:
- to acquaint students with sociological and cultisalies
- to show people in their relationships as versasl@ossible
- to present the structure and social processes Vidwiohsocial and cultural life
- to convey knowledge influencing efficiency and sbaeffectiveness in taking up

various activities

Cour se contents:

1. Sociology as science.
Culture as the most ambiguous sociological phenomen
Basic terms in sociology.
Presenting social and cultural existence of a human
Natural, civilization and cultural determinantshafman life.
The analysis of social structure.
Social stratification.

The ecosphere of a human activity.
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Cultural awareness and practical life needs.



10. A cultural and civilization paradigm in the histoal process.

Teaching methods: presentations

Assessment methods. three tests a semester, oral verification of kndgte final written

quiz, final examination

Recommended reading:
Compulsory:

1. Goodman N. ,Wsp do socjologii ” Pozna1997

2. Tuner J. H. ,Socjologia. Podstawowegqoig i ich zastosowanie” Poznd 998
3. Kloskowska A.,Socjologia kultury” Warszawa 1981

4. Giddens A. ,,Socjologia” Warszawa 2006

Supplementary:

Podgorecki R.A. ,Socjologia. Wczoraj-Bzlutro” Rzeszéw 2006
2. Januszek H., Sikora I. ,Podstawy socjologii’zRan 2003
3. Krzykata F.,Studia z kulturoznawstwa i socjalagpspodarczej’ Poziia2002



